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The English translation of Chinese tourism texts has the function of promoting 
tourism products and attracting more foreign visitors. It plays a vital role in the 
expansion of international tourism markets and the development of China’s economy. 
This thesis is concerned with the translation of landscape description and cultural 
elements in tourism texts from a functional perspective. At present, the quality of 
translations of tourism texts from Chinese into English is far from satisfactory and is 
therefore in dire need of improvement. A lot of translation problems and errors can be 
found in tourism texts. This author has collected numerous tourism texts from various 
scenic spots in China and has built a corpus for this research project. By classifying 
the translation problems and errors at three levels, i.e. diction, sentence and text, and 
analyzing them in depth, the author hopes this study can provide some insight and 
practical suggestions to tourism text translators. 
   It is said that the predominant purpose of the translation of tourism texts is to 
stimulate the potential tourist’s motivation to buy a particular tourism product. To 
achieve this goal, the translator of tourism texts must be able to expose target readers 
to the cultural foreignness. The author draws heavily upon Skopostheorie when 
dealing with the issue of tourism text translation. According to Skopostheorie, the 
translator should take into account target readers’ expectations. Skopostheorie is in 
this study regarded as the most effective theory in guiding highly purpose-driven 
tourism text translation. 
As far as translation of landscape description in tourism texts is concerned, we 
should first consider differences between styles of Chinese and English tourism texts. 
According to Skopostheorie, the author proposes that translation of landscape 
description in tourism texts should stick to the following principles: (1) use words that 
are as concise and specific as possible; (2) delete quotations and allusions in the 
source text; (3) delete subjective expressions and information irrelevant to 
imagery-building; (4) change the pattern of the source text to a linear point of view in 













Translation of Chinese Tourism texts into English: A Functional Perspective 
 ii
When dealing with culture-loaded words, translators often adopt the method of 
foreignization. Through comparing domestication and foreignization, the author 
proposes that the translator should employ foreignization to retain cultural foreignness. 
When the translation method of foreignization is adopted, the translator should make 
some necessary compensation to help the target reader understand the target text. In 
the light of the tourist-oriented principle and bearing in mind the task of promoting 
Chinese culture, the author put forward some practical strategies in the translation of 
Chinese tourism texts into English. 
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Chapter 1 Introduction 
1.1 Significance of this study 
China, an oriental country with a five-thousand-year-old history, is attracting 
tourists from all over the world. Covering an area of 9.6 million square kilometers, 
China has abundant tourism resources, boasting of many spectacular natural sceneries 
and mysterious cultural relics. Before 1978, however, foreign tourism activities were 
confined to a very limited scale, with inbound tourism serving only the political aims 
of the country. Though the State Tourism Administration of China was officially 
founded in 1964, a complete tourism industry was far from being established.  
Since the adoption of the opening policy, China is more and more aware of the 
role tourism plays in its development. Nowadays, tourism industry in China is 
undergoing rapid growth. According to the World Trade Organization, China will 
become the world’s No.1 tourism destination by 2020.  
Before deciding which tourism products and services to buy, potential tourists 
seek to obtain more information on their intended tourist destinations. For potential 
tourists, a most effective way is to obtain information from travel brochures. In the 
tourism advertising campaign, travel brochures are at the forefront. As a kind of 
tourism publicity literature, tourism texts (hereinafter referred as “TT”) in travel 
brochures are playing a vital role in promoting tourism industry. They have the 
function of informing prospective tourists about the tourist destinations, telling them 
where to go, what to do and what to see. The goal of travel brochure is to influence 
potential tourists’ purchasing decision.  
Due to the above reasons, this century is witnessing an urgent demand in TT to 
promote our tourism industry. Important as it is, the quality of English translation of 
Chinese tourism texts (hereinafter referred as “CTT”) is far from satisfactory. A 
number of errors can be found in English translation of CTT, including spelling 
mistakes, wrong sentence structures and lack of cohesion, etc. The poor quality of 
travel brochures is often subject to criticism, especially the English translation of CTT 
(Lu Guangyan, Ren Linjing, 1997, Wen Zhen, Rong Fei, 2000). A major reason for 
their poor quality is primarily the lack of experienced translators with professional 

















1.2 Research questions 
Tourism comprises the activities of persons traveling to and staying in places 
outside their usual environment for not more than one consecutive year for leisure, 
business and other purposes (Xiang Ping, 1998). Tourist, on the other hand, is a role 
taken by people of all social classes, many of whom do not share similarities in 
culture. Tourists expect to experience unique ways of life in different cultural groups 
by traveling.  
Therefore, as a major channel of promoting tourism, TT are endowed with 
abundant cultural characteristics. In other words, TT is not only a linguistic 
phenomenon, but also a cultural one. Accordingly, the translation of TT involves 
intercultural communication. A qualified translator should focus on the translation of 
the cultural elements embodied in the source texts, i.e. the transmission of cultural 
messages is the principal task of the translator of CTT. In view of this, the thesis tries 
to answer the following questions: 
 
1. What are the differences between Chinese and English TT? 
2. What are the requirements of the Chinese-English translation of TT? 
3. What is the enlightenment of functionalist approaches on the Chinese-English 
translation of TT? 
1.3 Thesis structure 
This thesis is composed of seven chapters. 
    Chapter 1, an introduction, presents significance of the study and research 
questions, introduces the methods employed in this thesis.  
Chapter 2 is a review of basic features and functions of TT. Then it focuses on 
motivators of tourist’s purchase propensity. A brief introduction to earlier researches 
on English translation of CTT is also provided. 
Chapter 3 proposes an effective theoretical tool for the English translation of 
CTT – Skopostheorie. By pointing out limitations of equivalence-based theories, it 
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